Target Audience
Traditionally, the USMSFP has focused its research efforts on the U.S. shrimp farmer as the primary target audience. However, due to the globalization of shrimp aquaculture, it has become necessary to expand the list of stakeholders to include feed manufacturers, U.S. grain producers, aquaculture equipment suppliers, broodstock suppliers, U.S. investors in foreign shrimp farms, and the U.S. seafood industry. The U.S. consumer also has benefited from USMSFP research via the global shrimp market. This global view has encompassed and fostered the development of a U.S. shrimp broodstock industry where the primary business is to export broodstock shrimp to foreign hatcheries. The USMSFP has supported the U.S. shrimp broodstock industry by providing SPF, selectively bred shrimp to relevant U.S. stakeholders. Importantly, the USMSFP has continued to develop shrimp families which perform well in biosecure, recirculating aquaculture systems. It is recognized that the dissemination of information, publications, and other outputs from the USMSFP reach a global market, and it is not practical to limit the flow of information, technologies, and products to the U.S. alone. Nevertheless, information dissemination is to the U.S. industry first, prior to publication, through workshops and special sessions conducted yearly at the World Aquaculture Society-sponsored Aquaculture America conferences.
